2005 Avg. Cost per Ultimate Customer Mcf

G as Source: 2005 PSC Annual Reports and the
American Gas Association’s “Gas Facts 2004”
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* N.Y. average is for all combination and gas only companies. ** US average is for 2004 (latest available data).

* ** Excludes Transportation Sales, Off System Sales and Individually Negotiated Contracts.

NOTE: Breakdown of cost components is based on the ratio of individual cost components to total company expense.



