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Company Name: Con Edison
Case Description:
Case: OR-E-0339

Response to DPS Interrogatories - Sct DPS2
Date of Response; 08/{272008
Responding Witness:

uestion Mo, (7Rev

Subject: Electric Rates Elements of Costs - The Company’s Exhibit _ (AP-3), Schedule 1, Page 3
of &, provides the electric operating and maintenance expenses by the element of cost for the 12
months ending Decembeer 31, 2007, 1 In the Company’s response to Stall information request
DPS-118 in Case 07-E-0523, the Company provided the electric elements of costs for the 12
months ending December 31 for the years 2004, 2003, and 2006. Provide an Excel spreadsheet in
the same format as the Attachment to the Company’s response “DPR7-1187 (attached hereto)
which restates the prior three vears of data using the elements of cost break out i the current rate
case {Case 0K-E-0539),

Please see attached. The attachiment has been changed to reflect revised Stray Valtage costs for
al} vears and Manhour Expense for 2006 (per response to DPS 280). The line ttem entitled Stray
Voltage includes the 3 vear inspection program, the manual stray voltage program and the
mobile stray veltage testing (Samoll devices) program.
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Company Name: Con Edison
Case Descriptiow
Cagse: 08-E-0539

Response to DS Interrogatories - Set DPS29
Date of Response: D8/01/2008
Responding Wilness: Customer Operations

Cruestion Mo, 2439

Subject: AMR: Refer to your testimony, pp. 14-21: () State whether the AMR meters the
company proposes are capable of 2-way communication, or if they can be upgraded to provide 2-
way communication. I the latter, provide an estimate of costs in materiad and abor required
implement such an upgrade, (by I the answer to part (&) is “no” in both cases, explain what steps
the Company would take to bring these meters in compliance with a prospective Commission
requirenent  implement an advanced metering infrastructure (AMI) system that includes 2-
way eommmunication capability. Provide an estimate of the costs of such steps, including any
investment in the proposed AMR meters that would become stranded.

Response:

{a} The AMR modules currently being deployed are not capable of 2-way cornunication. The
meters themsaelves are generie and can be equipped with @ variety of AMI communication
modules, which are capable of supporting 2-way communications.

Currently, it is unknown what the minimun functionality of AMI will be so at this time we
cannot describe the steps required o bring the corrent AMR metering into compliance.

bitThe technology currently being deployed inchudes positive autage / restoration notification,
local storage of mterval data (inost current 48, 5 minule intervals) and taraper information refated
to inversion and power imterruptions. There is also at least one in-home display being developed
that can conununigate with the AME meter o provide the customer with a variety of energy
related information,

Because we currenily collect meter veadings using a hand held computer or specially equipped
van only on the mater reading oyele, much of the embedded functionality in the AMR
module/meter i3 not leveraged, Upgrading to o “fixed aetwork” of pole top data collectors and
repraters enables more frequent data collection, real time usage/restoration monitoring and
support for time sensitive rates Tor all customers. I this solution was pursued. the average price
per point to upgrade to a fixed network has been quoted at between 35 and $15. I this
funetionality is safficient to satisty the datp/fonctional requirements of an AMI, then much of the
installed base of AMR meters can be quickly and effectively leveraged to provide the required
data.

If the Commission’s functional requirements for an AMI include 2-way commsunication
capability. the existing AMR meters would not meet that requirement. The Company would
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commence deployment of AMI meeting all Commission approved functionality in arcas wheve
AMR hag not vet been instalied.

Since deptovment of AMI throughout the Company’s service area will require multiple years,
AMI would be deployed in the AMR area during the latter stages of this AMI deployment,
optimizing the recovery of costs associated with the installation of AMR.  Since the AMR
deployvment uses the most current sohid state meter technology, the meters are reusable and the
only stranded component may be the AMR modale itself,
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Company Name: Con Edison
Case Descripbion:
Case: 08-E-0539

Response to DES Inlerrogatories — Sct DPS3S
Diate of Response: U8/18/2008
Responding Wiiness: PAICP

Subject: Informational Advertising Budget - (a) For each of the following sreas, provide the
historic test year expenditures for advertising expense, Provide a breakdown within each
category for newspaper, radio, and cutdoor, 1y Customer rights and responsibilitics 1) Electrie
safety i) Life-sustaining equipment iv) Emergency customer care v} EnergyShare vi)
CONCERN program vty Other Con Bdison programs and services vill) Energy education X}
(reen power %) Energy efficiency xi) Emergency preparedness xil) Infrastructure Upgrades
%11} Promoting diversity xivy Power Youwr Way xv) On it xvi) Working for you xvii) Other
i the Company regards any of the categories above as subsumed within another category,
indivate which categories are 5o related, and report all cxpenditures only once, i.c., do not report
the same expenditures under both a main category and a sub-category for the same expense. (b)
For energy efficiency, indicate separately the amount of funding that was drawn from the
advertising budget, and any amounts drawn from energy efficiency program funding. (¢} For
cach of the areas listed in part (), provide the proposed budget for advertising expense in the
rate vear encding March 31, 2010, Provide a breakdown within each category for newspaper,
radio, and outdoeor, and indicaie in the same manner requested for part {8), and indicae where
any lsted category is subsumed under another,  {d) For energy efficiency, report the proposed
budget for the rate vear ending March 31, 2010 in the same manner as requested for historic
expenditures in part {¢).

Response:
{a) For each of the following areas, provide the historic test year expenditnres for advertising
expense. Provide g breakdown within each eategory for newspaper, radio, and euidoor,

if the Company regards any of the categories above as subsunmed within another category,
indicate which categories are 50 related, and report all expenditeres only once, Le., do not
report the same expendituras under both a main category and a sub-category for the same
expense.

it Customer rights awd responsibilities — No advertising money was spent on this
program in 2007, It was promoted through an annual bill insert that was mailed to
all residential and nonresidential customers with information about their rights and
responsibilities; the text of both inserts can be found on www.soned con

1ty Electric safely — No advertising money was spent on this prograny in 2007, An annual
electric safety bill insert was mailed in all costomer bills,
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i1} Life-sustaining equipment — An ad was placed in the New York City Housing
Authority Journal at a cost of approxinuately $4,000. Additionally, an annual LSE survey is
mailed to all customers in their bills; an annual Jetter is mailed to all existing L3E-usng
customers; an annual letter is mailed to LEE manufacturers and health care professionals who
care for L8F~using customers; an annual letier is mailed to tenants of master-metered resudential
buildings: and information is available on www.goned.com.

v} Emergency customer care — No advertising money was spent on this program in 2007,
At eritical events, we staff our Costoroer Information Cenfer vans in affected arcas and provide
information nn the eventt 1o area customers,

vy EnergyShare - No advertising mongy was spent on this program in 2007, An annuoal
bill insert is mailed 10 customers asking for donations and informing customers about the
avatlability of grants; and information is available on www.eoned.com.

vi) CONCERN program — No advertising money was spet on this program in 2007, A
newsletter 13 sent twd times each year to registered CONCERN customers; and information
about CONCERN can be found on www.congd.com

vily Other Con Edison programs and services ~ Other Con Edison programs and services
{nformation about other Con Edison programs and services are highlighted 1n Customer News,
which is sent to all customers every two months; and Information can be found on
www.coned.com

viiiy Energy BEducation - We spent $9.4 million {$5.4 million print, $2.0 million radio,
$2.0 million outdoor) on energy conservation messages in 2007,

ixy Green Power/PowerYourWay - We spent $1.4 million (all print) on Green
Power/Power Your Way messages in 2007,

x3 Energy Efficiency - No advertising money was spent on speeitic encrgy efficiency
programs in 2007, Demand side management and demand response programs were promoted in
Customer News and Spotfighi, online at wyww.conbid.com, and through divect mail. Press releases
arsd information sheets were distributed at trade shows and appropriate community events,

%) Emergency Preparedness ~ We spent $1.8 million ($1.4 million print, $400,000
racdio} on our emergency preparedness program i 2007,

xii} Infrastructure Upgrades — We spent $4.6 million ($4.3 print, $300,000 radio) on our
infrastructure upgrade program in 2007,

xiiy Diversity —~ We spent §1.8 million ($1.1 million radio, $700,000 print) on our
supplier diversity and employee diversity programs in 2007,

xvy On - We do oot have a specific ON [T program. ON T is the tagiine thut appears
on all our advertising to help the reader associate the advertisement with Con Edison’s messages.
Any expenditures for signage that contain the ON T messape are included in xvii,
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xvi} Working for You - The Working for You program was the infrasiructure
imiprovement program. See xil
xvily  Other ~ Wo spent approximately $316,000 i this category.

(b} For energy efficienvy, indicate separately the amount of funding that was drawn from the
advertising budget, and any amounis drawn from energy efficiensy program funding,

There was no advertising funding to promaote energy efficiency. See response to (8 above,

{c} For each of the arcas lisied in part {8}, provide the proposed badget for advertising expense in
the rale vear ending March 31, 2010, Provide a breakdown within cach category for
newspaper, radia, and outdoor, and indicate in the same manner requesied for part (2), and
indicate where any listed category ts subsamed under another.

The proposed funding for adverdising the same programmatic campaigns for the rate year ending
March 31, 2010 13 $17.14 mdllion. The communications plan would reflect similar efforis for
energy vonservation, smergency preparedness, upgrading the mfrastructure, and diversity
messages that were implemented in 2007,

{d) For encrgy cificiency. report the proposed budget for the rate vear ending
March 31, 2010, in the same manner ag requested for historic expenditures in
part {C}.

Any energy efficiency adverlising proposals for the rate year ending March 31, 2010, will be
part of the company s 60- and 90-day filings that the company will make poursuant 1o the
Conunission’s June 23, 2008 order in the Encrgy Efficiency Portiolio Proceeding.



