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Gas Service Line Definition
April 2, 2015 - NYS Public Service Commission 

adopted new definition of gas service line   
 Mirrors federal definition 

 Expanded Commission gas safety jurisdiction 
• extends from gas main to the outlet of every gas meter in 

the State, no matter its location

• extends to the outside building wall of the premises when 
a meter is set outside
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Gas Service Line Definition
 Local gas distribution companies (LDCs) new 

responsibilities:

 Two primary inspection requirements added to 
Operation and Maintenance (O&M) programs

• Natural gas leakage surveys

• Atmospheric corrosion inspections
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April 2017 Commission Order (15-G-0244)
Establishes procedures and schedules
 Gas leakage:  LDCs must complete comprehensive 

baseline surveys of each gas service line within 15 
months for business districts and within 3 years for 
non-business districts

 Atmospheric corrosion: LDCs must complete 
comprehensive baseline inspections within 3 years 
for both business and non-business districts
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April 2017 Commission Order
Failure to provide access to premises for 

surveys and inspections
 LDCs were directed to amend tariffs to include:

• addition of $100 charge on customer bills after two missed 
appointments or after one refusal of access 

• potential for termination of service following notification 
procedures
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Public Awareness
April 2017 Order required LDCs to properly 

notice tariff amendments
 LDCs published newspaper notices throughout May 

and June

Commission stated that advance notice to  
customers is paramount
 Importance of safety inspections
 Consequences for failure to allow access 
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Outreach and Education Programs
Key Messages 

 Safety is priority and access is necessary to perform safety 
inspections

 Inspections required by law (PSL 65(9))
 Fine/termination may result if access not granted

Common Delivery Methods
 Website pages
 Bill inserts
 Direct mail
 Door Hangers/drop card
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Outreach and Education Programs
Best Practices – Messaging

 Initial emphasis on safety/need for inspections. Language about 
potential charges added if access has not been obtained

 Materials indicate inspection is free and how long to complete

 Language tailored to business and residential customer

 Contractors will carry identification

 Multi-lingual/translation block
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Outreach and Education Programs
Best Practices – Delivery 

 Social media postings

 Customer newsletter

 Bill messaging

 FAQs – on website and at events

 Postcards or email (for paperless customers)

 Robocalls
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Outreach and Education Programs
Enhanced Program Elements

 Target mailings based on inspection rollout

 Meet with elected officials in targeted areas

 Option to schedule inspection through website

 Pair with gas safety messaging

 Training call center and inspectors/consultants

 Rights and responsibilities – annual notification
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Schedule
 Some items already developed (tariff 

amendments, letters)

 Many in process now and will continue into next 
year

 As programs are implemented, evaluate and 
consider improvements


